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Effective Role of Media 


Role of Media in Accelerating Women Empowerment 
By 
Hamna Saeed 


Abstract 


This research proposal explores the role of media in accelerating women empowerment. 
Women empowerment is the process of empowering women. lt is an act to promote 
women sense of self confidence, raising status of women through education, awareness, 
training and literacy. The aim of this study is to identify that role of media is important 
because it gives self-reliance and it has power to reach out large audience by mass 
communication. Data collected from household interviews, group discussion and 
participant observation. A questionnaire is also used as a tool of study. Government, non- 
government organizations are playing a very important role for the prevention of all forms 
of discrimination against women by providing equal rights and opportunities. Besides all 
of them, the role of media as a forth pillar of society is big regard in this issue. Because 
impact of media is very vast in disseminating and interpreting a lot of knowledge for the 
masses. It’s really a big power to announce our thoughts and goals about empowering 
women’s economy. It is highlighting the issues of women harassment, gender 


discrimination and violence cases. 


Role of Media in Accelerating Women Empowerment 
Chapter 1 


Introduction 


Women empowerment is an important issue of women living in developing and under 
developing countries. Majority of women are literate or low educated. They depend on 
their male family members to fulfil their needs. As result of this dependency, they are 
bound to follow decisions of male family members. They are not allowed to live life 
according to their wills. Most of educated women also depend on male members to get 
permission to use their authorities even in domestic matters. Empowerment means power 
of authority to do something. This also means to take control over the life and do 
independent decisions. Gender equality, independence, awareness, good educational 
status, employment, proper health and control over resources needed for the life are basic 
needs of women empowerment. Unless having awareness about the rights and 
responsibilities, women empowerment is impossible. Women empowerment is a source 
of development of not only women but also of the families, nations and countries. It is one 
of the need and rights of women to bring positive changes in society. Role of media in 
every field of life is vital now a day. It has significant role to promote awareness among 
people about every field of life. It is a tool to communicate intended information to people 
within short period. It is an unconscious way of bringing changes in attitudes of people. It 
is also a rapid source of educating people to bring required changes in their behaviors. It 
is popular among people as a mean of entertainment, information and education. 
Governments and other organizations take benefits to use media by using it for their own 
purposes. It silently affects the behavior of people. Media is a channel to express the 
opinion to others. Print, broadcast and telecast media are three main kinds serving for 
education. Radio, television, newspaper, internet, books, journals etc. are different forms 
of media. Women mostly spend leisure time by watching television, listening programs of 
their interest on radio and reading newspaper to get information or reading journals or 


books to pass their time. Media is a channel to transfer social values to people. It is good 
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source of informal education. Media writers can help people to aware them about their 
problems, reasons of their problems and suggestions to get solutions about their 
problems. Women empowerment is a solution of most of problems of women and their 
families. lt can be best source to promote education and power to think independently 
through promoting awareness from their rights and roles in society. Media can play its 
role to aware people about the techniques to empower women and take their contribution 
in social development of the society. 


Media is considered to be the most important tool of society in the modern times as it has 
the power to reach out to a large audience by mass communication and create an impact 
wherever it can reach, which now has become far and wide. Social media through its ever 
updating apps and networking is an inevitable source of influence on mass. The media at 
large has been instrumental though not to the degree desired in supporting the movement 
for women emancipation by focusing on the neglect and marginalization of the position of 
the women in society. Communication is extremely important for wmen's development 
and mass media play significant role. lt is to be distinguished that growth of women's 
education and their entry into this business through employment has contributed to the 
growth of media. If Media can be a powerful agent of change, it can be an equally powerful 
agent of oppression. It is without a doubt a dominant medium for advocacy of gender 
equality and the status of wom4en. Yet the media can also reinforce stereotyped images 
of women and their roles in society. Women and their contribution to the society have 
always been overshadowed by the news of their hardships and atrocities inflicted upon 
them. It is indispensable that the print and electronic media present a balanced picture of 
women’s diverse lives and contributions to society in a changing world. As media has 
huge influence on people, it should act with more responsibility before reporting and 
publishing any news. Portrayal of women which is derogatory to their image by media is 
an evidence of lack of gender sensitivity and has called for making them accountable for 
such representation of women. Such instances had led the National Commission for 
Women to recommend amendment in the Indecent Representation of Women 
(Prohibition Act) 1986. 


The government in a move to strengthen the legal machinery protecting the dignity of 
women, approved amendments to the Indecent Representation of Women (Prohibition) 
Act, 1986 in 2012. The aim was to include new technologies like MMS and the electronic 
media and some which were left outside the ambit of the Act like posters and TV serials 


which perpetuate stereotypes of women. 


Promoting a balanced and nonstereotyped portrayal of women in the media is very 
important to use it in a progressive way and avoiding the ill effects of any such medium 
of Media. Women's knowledge about media and access to and control over the various 


forms of conventional and modern media is still limited in most societies. 


The increase in the participation and access of women to self-expression and decision- 
making through the media and new technologies of communication is in a way 
empowering women. The powerful and positive role that the media can play in the 


empowerment of women and gender equality should be supported and further explored. 


It is undoubtedly true that empowerment of women can be made possible by education 
through mass media. Mass media has played a vital role in empowerment of women. It 
has reached out to larger audiences through print, radio, television, cinema and internet. 
Life today is conditioned by mass media. It has molded public opinion of the masses. But 
it has not changed the traditionally oriented attitudes of the millions of Pakistanis towards 


women. 


There is no tool for development more effective than the empowerment 


of women 
Kofi Anan 


According to Kofi Anan, former General Secretary of UN (United Nations) no nation in the 
world cannot be developed unless her women are empowered with the tool of education, 


social and political awareness. 


1.1 Classifications of Empowerment 
1.1.1 Psychological Empowerment 


The focus is on growth and development of women. Selfactualization1 refers to an 
individual's need to develop his/her potentialities; in other words, to do what he or she is 
capable of doing. The empowerment women has its goal the self-actualization in which 
the innate potentialities and talents are given ample opportunities to use and grow. 


1.1.2 Sociological Empowerment 


The goal of better communication (intra and inter) in which symbols are used to convey 
meaning is the goal of sociological empowerment. The communication within the group 
and between the groups empowers women. Media, print and electronic help women to 
communicate their needs. . Achieving mature thought requires achieving mature use of 
language. Unless and until the media play a crucial role in the empowerment of women 
by creating awareness among the people to shed the feudalistic mind-set that denigrated 


women, true liberation will not be a reality. 
1.1.3 Economic Empowerment 


More women than men live in poverty. Economic disparities persist partly because much 
of the unpaid work within families and communities falls on the shoulders of women and 
because they face discrimination in the economic sphere. Economic empowerment of 
women is possible only when financial independence is achieved. When they acquire life 
skills to earn their livelinood. Through entrepreneurship which is the future of the modern 
society. They are the driving forces behind Pakistann economy. Empowerment of women 
entrepreneur is a new mantra for development of economy. According to a study 70 per 
cent are women work two-thirds of the world’s working hours, Women earn only 10 per 


cent of the world’s income. Women own less than 1 per cent of the world’s property. 


1.1.4 Philosophical Empowerment 


Philosophical empowerment is about the need of a women to have a world outlook, a 
system of personal values and faith. Personal values give a women strength and fortitude 
in times of crisis. It can be explained through three related concepts: 


a. Individual 
A woman as an individual has a philosophy of life, a set of standards, ideals which 
are based on the principles that she has chosen as being acceptable to her. 
Philosophy influences the individual's life. It is particular way of looking at things. 

b. Fellowship 
A networking of women with the same or similar world outlook is called fellowship. In 
this group, individual identity is out shadowed by group identity. In women 
empowerment fellowship plays an important role 

c. The Mass 
This is a larger group a woman identify herself to be. The individuality is totally lost in 
the mass. It may be a religious, linguistic or regional group. The media appeal to this 
segment of the society. A woman may identify herself to belong to a system of belief 


or ideology. 
1.1.5 Human Rights Education Empowerment 


Human Rights Education empowerment: to be made aware of the rights and 
responsibilities. It is an empowerment through Human Rights. About two thirds of the 
illiterate adults in the world are female. Law relating to the protection of women from 
domestic violence is an important milestone. Domestic violence is a human rights issue 


and serious deterrent to development. 
1.1.6 Political Empowerment 


Social and legal institutions still do not guarantee women equality in basic legal and 
human rights, in access to or control of land or other resources, in employment and 
earning, and social and political participation. Laws against domestic violence are often 


not enforced on behalf of women. 


1.2 Women in Mass Media 


In the past, women were not in the field of mass media whereas now they are taking 
active role in all fields of journalism. No wonder, empowerment of women has enhanced 
with the active participation of women in a predominantly male dominated Pakistan 
society. The role of women in top positions in the corporate world to self-help groups in 
villages, has been made possible due to the efforts of media highlights. 


1.3 Reproductive Health 


Women, for both physiological and social reasons, are more vulnerable than men to 
reproductive health problems. Reproductive health problems, including maternal mortality 
and morbidity, represent a major — but preventable -- cause of death and disability for 
women in developing countries. Failure to provide information, services and conditions to 
help women protect their reproduction health therefore constitutes gender-based 


discrimination and a violation of women’s rights to health and life. 
1.4 Stewardship of Natural Resources 


Women in developing nations are usually in charge of securing water, food and fuel and 
of overseeing family health and diet. Therefore, they tend to put into immediate practice 
whatever they learn about nutrition and preserving the environment and natural 


resources. 
1.5 Human Trafficking 


Human trafficking is the trade in humans, most commonly for the purpose of sexual 
slavery, forced labor or for the extraction of organs or tissues, including surrogacy and 


ova removal. 


Chapter 2 


Women Empowerment by Media in Pakistan 


There is a saying, “Behind every successful man, there is a woman”. In today’s modern times 
the role of woman has expanded many folds and now she is not only behind the success 
of a man but she also plays an important role in the success of a nation. Women are an 
integral part of any society who play an important role in the development of a country. 
Therefore, they should be provided with platforms to utilize their talents and improve their 
standard of living. Unfortunately, that is not the case in Pakistan. Social spaces of 


expression for women have increasingly been squeezed in Pakistan over the years. 


According to the Global Gender Gap Report (2017), Pakistan ranks 136th on the 
attainment of education index, 140th on health and survival and 95th on the political 
empowerment of women, out ofthe 144 countries assessed in the report. Pakistan scored 
0.546 overall on a scale wherein a score of 1.0 represents parity and O represents 
impurity. The country's female/male population ratio was recorded at 1.06. The index 
denotes the country's widening gender gap over the decade, as it ranked 112 out of 115 
in the year 2006. In the 2017 index, Pakistan only beat Yemen, whereas, even war-torn 
Syria is ahead of Pakistan. In such bleak conditions, internet and social media have acted 


as a silver lining for many Pakistani women. 
2.1 Ranking of Pakistan on the Global Gender Gap Index (GGGl) 2020 


Pakistan ranks third-to-last, at number 151, on the 2020 Global Gender Gap Index 
(GGGI) The country has managed to reduce the gender gap by 56 per cent, said World 
Economic Forum (WEF) in its report. 


Iceland ranks at the top of the list followed by Norway and Finland. 


“This performance represents an improvement from the previous edition, but it is 
insufficient to prevent Pakistan from falling in the rankings, as new countries have entered 


the rankings at a higher position,” the report stated. 


Pakistan ranks in the bottom 10 in three of the four main categories of the index and 
below the 100th mark in 12 of the 14 individual indicators composing the index, the report 
added. 


However, Pakistan improved on some indices and was marked stable in others. The gap 
remains cavernous in terms of economic participation and opportunities. Encouragingly, 


however, Pakistan improved on a majority of indicators. 


The report further stated that only one-quarter of women participate in the labour force 
¡.e. working or looking to work compared with 85 per cent of men. 


“Only 5 per cent of senior and leadership roles are held by women (146""), twice the rate 
of 2016. It is estimated that only 18 per cent of Pakistan’s labour income goes to women 
(148), one of the lowest share among countries studied.” 


While the majority of countries have bridged or nearly bridged the educational gender 
gap, Pakistan's still stands at almost 20 per cent. “Less than half of women are literate, 
compared with 71 per cent of men, while the share of women enrolled is systematically 
lower than the share of men across primary, secondary and tertiary education,” read 
WEF'’s report. 


Pakistan further ranked 93" on the political gender gap. As of January 2019, there are 


three women in the 25-member cabinet. 
2.2 Role of Social Media in Women empowerment 


Social Media has given them a voice that was previously suppressed in our male- 
dominated society. Take the example of an Islamabad based wheelchair-bound writer 
and model Muneeba Mazari, who is now considered a beacon of light and an inspiration 
by many Pakistanis. She took out on social media to express her thoughts and voicing 
her opinion regarding women power. Her positive role as a motivational speaker and her 
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social work for women enabled her to represent Pakistan as the UN goodwill ambassador 


for gender equality and empowerment of women. 


Many women opted for social media platforms like Facebook, Instagram and Snapchat 
leaving behind the old conventional ways of businesses hence, minimizing their 
dependency on others by becoming online entrepreneurs. Now women who cannot go 


out for a job have shifted to social media for the very purpose. 


Women are now getting a chance to establish a business easily through social media, as 


now they can manage family and work simultaneously from the comfort of their homes 


The idea of running a business remotely and still being able to cater to a large number of 
clients is a major attraction for women who want to do something in life. We can now find 
numerous groups and pages on different social media platforms that are run by women 
for business purposes. Maham Sohail runs a food delivery service page on Facebook, 


Home Bakers. 


As the title suggests, she delivers homemade food items of the everyday menu to her 
customers, operating from the comfort of her home. Another inspiring example is Samara 
sheikh a 23 years old young businesswoman, running online card business named 
Carolina. Most women have made Facebook pages to sell their homemade jewellery, 
food items, clothes etc. freelancing jobs are also advertised on social media platforms, 


some of which are exclusively for women. 
2.3 Campaign #MeToo and social media in Pakistan 


The MeToo movement was raised against sexual harassment and many celebrities also 
took part in it. Campaign #Timesup also took on social media, Time’s Up started the public 
conversation about women's issues in Pakistan, highlighting the obstacles women 
encounter in their daily lives, both at personal and professional levels. “Aware Girl” is 
another campaign being run by Gulalai Ismail, who is a Pakistani activist. The campaign 


promotes equality and peace. 


Websites such as Twitter, Facebook and Instagram have given women an amazing 
opportunity to not only raise their voices about important issues but at the same time 
these platforms have also given women an opportunity to start their own businesses. As 


social media grows, it gives us the cultural influence to ‘be the change’. 


It has made women, and other minority communities realize how strong they are, 
together. Social media has played a major role in changing the way we communicate 
women issues. Despite the entire backlash that social media undergoes, we should 
applaud the fact that due to these new technological discoveries, women’s rights are 
taking centre stage. Digital power is partly responsible for this innovative, robust wave of 


awareness and independence. 
2.3 Trend to use media among women in Pakistan 


Table: 2.1 shows trend to use media among women in Pakistan. According to data 
represented in the table, newspaper reading is most frequent in use of majority of women 
who use media (Mean=2.87). Television watching is on the second rank (mean=2.72). 
Magazine reading and book reading are equally on the 3rd rank (mean=2.57). It also 
identifies that radio listening, use of internet and drama and movie watching are less 
popular among women (mean=1.94, 2.04 and 2.25 respectively) than TV watching, 
magazine reading and book reading. Overall, only 45% of women use different kinds of 
media on daily or weekly basis. 
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Table 2.1: Trend to use media among women in Pakistan 


Sr.No. Media Form Frequency of using media in %age Mean Score S.D 


Daily Weekly Rarely Never 


1 Radio Listening 05 23 33 39 1.95 0.90 
2 TV Watching 32 32 16 21 2.72 1.12 
3 Internet 10 16 42 32 2.04 0.93 
4 Newspaper Reading 41 20 24 15 2.87 1.10 
5 Magazine Reading 10 44 38 08 2.57 0.78 
5 Book Reading 24 27 30 18 2.57 1.05 
6 Movie/Drama Watching 20 13 40 27 2.25 1.06 
20 25 32 23 
7 Average 2.42 
45 55 


2.4 Impact of frequency of use of media on women empowerment 


Table 2.2 explains the impact of frequency of use of media on women empowerment. 
According to data represented in the table, mean score of women empowerment of those 
who rarely used the media was lowest than all (15). Mean score of those women who 
used media commonly was in the middle (17). Mean score of women who used media 


extensively was highest than all (23). This shows that mean score of women 
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empowerment increases as well as frequency of use of media increases. Results of 
ANOVA analysis (F= 131.001, P= 0.001) shows significant mean difference between all 
three groups showed in the table 2.2: 


Table 2.2: Impact of frequency of use of media on women empowerment 


Frequency of use of N Percentage Mean score of women ANOVA Results 


media empowerment 


F Value Significance 


Rarely used 56 11 15 131.001 0.001 
Commonly used 328 66 17 
Extensively used 115 23 23 


2.5 Impact of use of different types of media on women Empowerment 


Table: 2.3 identifies impact of use of different type of media on women empowerment. 
According to data, mean score of women empowerment always goes up whenever 
women use media on daily or weekly basis. Moreover, it identifies that internet is most 
effective to improve women empowerment. Mean score of women empowerment of 
women who used internet on daily basis was 22 (first rank in order of use). Mean score 
of women empowerment who listened radio was 21 (second rank in order of use). Mean 
score of women empowerment who were habitual to read different books was 20 (third 
rank in order of use). This explains that internet, radio and books are most effective to 
improve women empowerment. On the other hand, mean score of women empowerment 
of those women who read newspaper, watched TV and read magazines was lowest (19). 
This means literature published through magazines, programs telecasted through 
television and newspaper materials are not helping women to create awareness among 


women to improve their empowerment status. 
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Table 2.3: Impact of use of different types of media on wmen Empowerment 


Type of media Frequency of use of media %age Mean score of Women S.D 

empowerment 

Frequency N % 

TV watching Daily/Weekly 313 63 19 4.42 
Never/Rarely 186 37 17 3.24 
Radio listening Daily/Weekly 190 38 21 4.87 
Never/Rarely 309 62 17 2.99 
Internet Daily/Weekly 131 26 22 4.54 
Never/Rarely 368 74 17 3.11 
Read Newspaper Daily/Weekly 306 61 19 4.68 
Never/Rarely 193 39 17 3.11 
Read Magazine Daily/Weekly 270 54 19 4.68 
Never/Rarely 229 46 18 3.11 
Book Reading Daily/Weekly 256 51 20 4.80 
Never/Rarely 243 49 17 3.31 
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Film Watching  Daily/Weekly 165 33 21 4.65 


Never/Rarely 334 67 17 2.88 


2.6 Effective Role of Media 


Media affects our daily life, thinking styles and way of living. When women were asked to 
rate role of media on five point likert scale (1=Strongly disagreed, 2= Disagreed, 3= 
Undecided, 4=Agreed, 5=Strongly agreed), they rated different features of media that 
were helpful to understand role of media in wmen empowerment. lt shows that mean 
score of statements represented in figure 3 was above three that shows women' 
agreement to the statements. This helps to point out that media is playing its effective 
role to highlight women violence cases (mean=3.43). It is helping women to change life 
style according to needs of the age (mean=3.26). It is promoting social awareness among 
women (mean=3.26). It is giving awareness to women about their rights and 
responsibilities (mean=3.16). It is helping to highlight importance of education to women 
(mean=3.14). 


Women admitted that media is helping women to learn ways to upgrade their family status 
(mean=3.13) and highlight problems of women in society (mean=3.09). This means 
media is working to achieve a number of benefits to improve status of women in Pakistan. 


It is working to educate and empower women in Pakistan. 
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Figure 2.1: Effective Role of Media 


m Mean score 
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Chapter 3 


Literature Review 


Bartunek, J. M et al (2006) traces how meanings of the empowerment construct evolved 
between 1966 and 2000 across six disciplines: religion, psychology, sociology, education, 
social work, and management. Results indicate that the different uses of a construct in 
multiple disciplines may lead to radical shifts in understanding the construct over time. 
Moreover, the usage of empowerment in management studies will be incorporated into 


new literature; it may regain and expand its meaning in conjunction with other disciplines. 


Harish.R (2014) explores the areas in which women empowerment is indispensable. 
Through the use of mass media women from developed as well as developing countries 
can be empowered. The thesis also gives the classification of the empowerment. Main 
classes of empowerment are Psychological Empowerment, Sociological Empowerment, 
Economic Empowerment, Philosophical Empowerment, Human Rights Education 
Empowerment, Political Empowerment discussed in this paper. Harish.R also explores 
the problems facing by women in the society and then he finds the ways through which 


women can be empowered with the use of mass media. 


Naeem Akram (2017) presents study while using the data of Demographic and Health 
Survey (PDHS) 2012-2013 tried to explore the factors that can play important role in 
empowering the women in Pakistan. In this regard, descriptive and correlation analysis, 
Logit, and Ordered Logit models have been estimated. It has been found that age, living 
in urban areas, education of women, participation in paid job, ownership of assets, wealth 
index of the household, number of sons and daughters alive and use of electronic media 
have positive relationships with different empowerment dimensions. However, age of 
household head, size of family and being relative of the husband has negative 
relationships with empowerment indicators. Husband's education and use of print media 


have insignificant relationship with the women's empowerment. 


Media is a tool to educate and train people. It comprises newspaper, magazines, 
Television, radio and computer programs. Ray (2008) views that media is also used for 
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the purpose of teaching and training. This means media that is a popular tool for 
transmitting information to people at large scale, a way of bringing unconscious changes 
in behavior of people and a tool of changing thinking styles of society. Aram, Arul and 
Jaya (2004) sensitized that media and its agencies especially newspaper and television 
channels are living organism reborn with each new cycles. It holds a mirror to allow people 
to see who they are, what they do and why their actions have consequences. It is 
representative of the whole nation 


According to Asif (2013), women contribution for the development of society can be 
improved if they are empowered. Media can give them self-reliance. Role of media is 
important in women empowerment because of visible effects of media on every sphere 


of life. 


Nasreen Akhter et al, (2014) states that media is promoting social awareness among 
women and educating them about their rights, responsibilities and problems in society. 
But, it is playing weak role in professional development of women. It is not educating them 
to generate their income, techniques to get equal status in society. It has suggested 
writers to write literature to educate people about the benefits of women empowerment 
to society, family and men and aware people about techniques to raise status of women 
in society by empowering them. 


Uma (2004) indicated that media is a forceful channel of social change. It affects opinions, 
attitudes and way of dealings of people. This means important issues can be highlighted 
through media to aware people about the issues. Women are considered deprived section 
of human society in many parts of the world. Media can be used as a channel to educate 
people to give rights to women and empower women. Women empowerment means 
giving rights and power to women to decide about them according to their own wills, work 
and play role as forceful and respectful person in the society and use their powers 
independently. 


Khan and Moin (2013) reported that with access to internet at homes, women are using 
it for multiple purposes. It has enabled women to participate in important daily affairs of 


state that ranges from household work to education, health and governance. 
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Moghadam (2007) describes that mass media has played vital role in women 
empowerment. It has played important role to convince people of rural areas to educate 
their girls and allow girls to work. Narayan (2002) investigated that media has raised 
issues of women. It has highlighted rights of women in the society. It has tried to mold 


opinion of people regarding rights of women. 


Gupta and Dayal (1996) explores that media is presenting issues in different ways but, 
media production is in the hands of male and women role in policymaking is limited. This 
means involvement of women in the media policymaking section is necessary to improve 
role of media for wmen empowerment. 

According to Bala (2002) media has dominated the society, culture and method of 
training of people. He views that it is most dominant storyteller now a days. Television 
programs, movies, music, videos and internet are most popular forms of media in this 


age. They are playing the role of family and friends. 
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Chapter 4 


OBEJECTIVE 


This study aimed to achieve following objectives. 


e Enhance the empowerment of women through mass media 

e Study the trend to use media by educated women in Pakistan. 

e Evaluate impact of use of media in women empowerment. 

e Analyze role of media in educating women about their empowerment. 

e Suggest measures to improve role of media for wmen empowerment. 

e Increase the participation and access of women to expression and decision- 
making in and through the media and new technologies of communication. 

e Promote a balanced and non-stereotyped portrayal of women in the media. 

e Increase the participation and access of women to expression and decision- 
making in and through the media and new technologies of communication 

e Support women's education, training and employment to promote and ensure 
women's equal access to all areas and levels of the media; 

e Support research into all aspects of women and the media so as to define areas 
needing attention and action and review existing media policies with a view to 
integrating a gender perspective; 

e Promote women's full and equal participation in the media, including management, 
programming, education, training and research; 

e Aim at gender balance in the appointment of women and men to all advisory, 
management, regulatory or monitoring bodies, including those connected to the 
private and State or public media; 

e Encourage, to the extent consistent with freedom of expression, these bodies to 
increase the number of programmes for and by women to see to it that women's 
needs and concerns are properly addressed; 

e Encourage and recognize women's media networks, including electronic networks 


and other new technologies of communication, as a means for the dissemination 
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of information and the exchange of views, including at the international level, and 
support women's groups active in all media work and systems of communications 
Encourage the participation of women in the development of professional 
guidelines and codes of conduct or other appropriate self-regulatory mechanisms 


to promote balanced and non-stereotyped portrayals of women by the media. 
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Chapter 5 


Research Methodology 


The main purpose of this study is to develop a framework for understanding and analyzing 
social media as an autonomous social structure in accelerating women empowerment. 
This study also explores practical aspects of women empowerment, relating to issues 
virtual communities and social media. It also analyzes the probable ways how individual 
user of media can help to accelerate women empowerment by using different tools of 


electronic as well as print media, inter alia social media. 


This study also aims at concentrating on the virtual communities appearing in the social 


networks while questioning their social and cultural qualities and values. 


The present study has used the qualitative method to measure the power of social media 
in accelerating women empowerment. The questionnaire is developed for netizens and 
in surveys three scales are used to access the attitudes of netizens. These Scales are: 
Likert Scale, Nominal scale and Ordinal Scale. 
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Chapter 6 
Recommendations & Conclusion 


6.1 Recommendations 

Media have a huge potential for the empowerment of women, however the overall use 

of this media by women is very low. Media has played an important role in empowering 
the women. The way media has played its part in portraying about the atrocities faced 

by the women and empowering the women, no other sector has done. 


The urban educated women need information mainly on the following things: 


e Employment/Job Prospects in Pakistan and Abroad. 

e Research and Information. 

e Educational opportunities. 

e Career advancement facilities. 
Beauty and Fashion, Hair care, Health & Lifestyle, Apparel and accessories 
Matrimonial ads. 

e Art and Entertainment, Music videos and films. 


e Social Support system for working women. 
The urban lower middle class women need information mainly on the following topics: 


e Employment /Job Prospects in Pakistan /self-locality. 

e Inexpensive childcare & Healthcare. 

e Educational facilities at their doorstep. 

e Dowry system, other legal rights like self-help, violence 
etc. 

e Information about NGO's. 

e Legal provisions against Sexual harassment, Domestic 
Violence and Social injustice. 
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6.2 Conclusion 


Experience has shown that addressing gender equality and women's empowerment 
requires strategic interventions at all levels of mass media programming and policy- 
making. Even though, discrimination against and exploitation of women are global 
phenomena, their consequences are more tragic in the some parts of the globe 
particularly in under developed countries where, ignorance, deprivation of the basic 
necessities of life. The potential of mass media for the empowerment and emancipation 


of women from obscurantists. 


The role of Media is very important to accelerate Women empowerment which will lead 
to economic empowerment of women. The Mass Media, however, like all social media, 
are good and practical means to increase, through the dissemination of healthy concepts 
of being woman, of what is the role of women in modern society, of good examples that 
women give us every day, of the results they have achieved and continue to reach out to 
women in many fields of economics and beyond, the social consideration of women, 
giving to young women good ideas and examples for their economic empowerment. Mass 
Media could also make a strong contribution, with the implementation of media 
campaigns, to the dissemination of the concept of gender equality. If people see in the 
media the overcome of the differences between men and women will bring him back into 
everyday life. The Mass Media have always unconsciously affected and influenced the 
thinking and behavior of society. Media should focus success stories of established, 
successful & renowned women in spite of indecent representation of women. As an 
important agent of socialization shaping of gender roles, its mechanisms for checks and 
balances with respect to gender need to be strengthened. The media should enable 
projection of women in a decent and dignified way and promote respect and dignity to 


women avoiding negative portrayal of women. 


The media professionals need to be sensitized on gender issues and a system of rewards 
may be developed for those who are able to portray women in positive manner. Likewise, 
stringent punitive action should be taken against those who defy the norms. New 
innovative decent presentation of women, based on Pakistani culture and society through 


media must be introduced. A strong legislative effort coupled with a wide spread social 
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awareness with morality and ethics is needed to fight this menace so that women are not 
perceived as a commodity but as individual with right and dignity. 


Frequency of use of media had strong relationship with the women empowerment score. 
Women empowerment status improved as well as frequency of use of media increases 
by women. Internet, radio and books were most effective forms of media to improve 
women empowerment but internet and radio were less popularly used by the women in 
Pakistan. Newspaper reading, TV watching, book reading and magazine reading were 
popularly used by the women. Literature published through magazines, programs 
telecasted on television and newspaper materials were helpful for women to improve their 
empowerment status. They highlighted importance of education for women. They 
published women violence cases, women. They highlight strategies about women 


empowerment. 
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